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Oregon:
Celebrating the Ride 

Since 2009



Why Cycling?

http://www.flickr.com/photos/wv/4845302409/



“Soft Adventure” Travelers spend 
almost 40% more per trip.*

   *2010 Adventure Tourism Market Report – 
   http://www.adventuretravelnews.com/wp-content/uploads/2010/08/Adventure-Travel-Market-2010FINALAug26.pdf



Why Oregon?

http://www.flickr.com/photos/92238055@N00/651405672/



“Oregon has
 great shoulders”

http://www.flickr.com/photos/basecampbaker/4873816562



Who are we talking to?



http://www.flickr.com/photos/gabrielamadeus/4664748881/

The self
contained traveler



http://www.flickr.com/photos/jordan_n22/2338590130/

The ride-centered traveler



http://www.flickr.com/photos/63646064@N00/5250031763/

The event-centered
traveler



http://www.flickr.com/photos/10973594@N03/3844467459/

The urban
cycling traveler



http://rideoregonride.com/


